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Abstract
This document presents all the Communication tools currently available and foreseen in the future
to promote ICT4CART to target audiences.
The communication tools, included in this deliverable, are part of the project’s communication and
dissemination strategy and, together with its brand identity, have the aim of ensuring the maximum
diffusion and impact of relevant ICT4CART information, results and findings.
The development of such tools will be reported in D9.3 “Definition of Communication Strategy and
Plan (Version III)”, due in month 30.
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1

Purpose of the document

The purpose of this deliverable is to present the ICT4CART Communication tools which have been
developed since the beginning of the project and the ones foreseen throughout its implementation.
Such tools have been created in the framework of ICT4CART Communication Strategy and Plan, in
order to provide the partners with effective instruments to promote and display project’s results,
findings and news, to build a solid off-line and on-line reputation and to represent ICT4CART during
events, conferences and workshops’ attendance. The Communication tools have also the objective of
supporting the diffusion of ICT4CART’s key messages, which have been detailed in D9.1 “Definition of
Communication Strategy and Plan” (Version 1), to each audience’s target group. In addition, this
deliverable represents a useful summary of all available instruments to pursue the objective of
ICT4CART promotion and dissemination for the project’s consortium.
The tools presented in this document will be updated/developed as needed throughout the project
lifecycle and implementation, and reported in D9.6 “Communication tools (Version II)”, due in M24.
Their development will be further presented in D9.3 “Definition of Communication Strategy and Plan”
(Version III), due in M30.
Communication tools can be used freely by all consortium members, however all external bodies,
except for the European Commission, must acquire the required permission from the consortium,
before proceeding with any use of the ICT4CART material.

2
2.1

Communication Tools
Printed material

Printed material is an effective way to promote and showcase the project’s core objectives and main
facts during conferences, workshops and events the consortium organises or participates in. Printed
material is useful to build a significant offline presence, raising awareness and interest among the
audience and giving them an opportunity to further investigate in the project and take contact with
the consortium.
ICT4CART printed material will be produced throughout the project implementation, tailoring the new
products and adapting the existing ones according to its evolution and needs, to guarantee a
significant and effective dissemination at relevant events.
All materials will conform to the project visual identity, ensuring the correct use of the logo, colour
palette, fonts and brand identity, as detailed in D9.1.
Moreover, all printed products will comply with EC visual regulation for H2020 R&I co-funded actions,
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displaying the official EU logo and disclaimer, as demanded and with an appropriate prominence1.
2.1.1

ICT4CART Printed material: to date

As of M6 (February 2019), the following Communication tools have been developed and are available
for dissemination purposes:


One ICT4CART roll-up banner (see Figure 1 below): the roll-up banner highlights the project’s
tagline, which can be considered as summarising the common ICT4CART main goal: “A
Connected Future for Automated Driving”. The concept picture and overall design have been
carefully selected to depict ICT4CART in a consistent way, as suggested in the project’s brand
identity and guidelines; the short text included in the banner puts an accent to one of
ICT4CART’s pillar: the cooperation between different industry sectors to achieve the common
goal of a higher level of driving automation. The roll-up includes all 21 partners’ logos, and will
be used by each of them in several occasion in which ICT4CART will have a fixed presence, i.e.
exhibitions, demonstrations, conferences etc. The promotion of the valuable asset
represented by each of ICT4CART partner enhances the impact of this product and its capacity
of raising interest among the audience about the project’s future achievements, motivating
the public to follow ICT4CART implementation and get in contact with the consortium;



One ICT4CART factsheet (see Figure 2 below): the project factsheet is an efficient
dissemination and communication product that provides the targeted audiences with all the
relevant information in a clear and concise way, and yet not missing any of it. The visuals are
in line with the project’s brand identity and colours, and the one-page format makes it an ideal
instrument to be distributed during relevant events and other dissemination occasions;



One ICT4CART flagship flyer (see Figure 3 below): the flyer has been developed using the
project’s factsheet’s concept, to ensure a visual and content consistency among all ICT4CART
communication tools and products, but with the idea of offering a more complete and
extended version of it. In addition to the project’s objectives, partners’ logos, contact details,
this recto/verso trifold includes more details about ICT4CART challenges, solutions and
architecture. A map depicting the four test sites and a section dedicated to the impact are also
included. The flagship flyer will be used as additional dissemination material to distribute
during relevant events and other occasions.

1

Participant Portal Online Manual, Acknowledgement of EU funding:
http://ec.europa.eu/research/participants/docs/h2020-fundingguide/grants/grantmanagement/%20acknowledge-funding_en.htm
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Figure 1: ICT4CART roll-up banner
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Figure 2: ICT4CART Factsheet
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Figure 3: ICT4CART flagship flyer

2.1.2

ICT4CART Printed material: foreseen products

During the project lifecycle, further printed material may be produced as needed and agreed among
the consortium members, to attend/host specific events relevant for ICT4CART successful
communication and dissemination activities.
As foreseen in the GA, a set of ICT4CART roll-up banners will be developed throughout the project’s
implementation.
The additional products will be presented in D9.6 Communication tools (Version II), due in M24, and
the whole Communication kit developments will be included in D9.2 and D9.3 (“Definition of
Communication Strategy and Plan Version II and III), due respectively in M18 and M30.

2.2

Digital presence

ICT4CART’s digital presence will be ensured by a dedicated website and other relevant social media
platforms to enhance the impact of its communication and dissemination activities. Such online
presence will ensure an effective and efficient communication of ICT4CART news, results and events,
in order to maximise the project’s impact, reach and involve the widest audience possible throughout
its implementation.

9

2.2.1
2.2.1.1

Digital presence: to date
ICT4CART website

ICT4CART’s website domain is www.ict4cart.eu .
The project website has been designed with the purpose of creating a visually appealing, user-friendly
information hub, complying with EC’s requirements and able to convey ICT4CART’s messages to the
interested audience.
The website’s design has been carefully selected to follow ICT4CART‘s brand identity: all visual
elements have been created by deconstructing the project’s logo and placing its components in the
website’s space, to create a well recognisable visual pattern and, next to it, a road/path to follow while
browsing among ICT4CART’s information.
The website includes several dedicated sections in order to be as complete as possible. In phase 1 of
its launch (end of M6, February 2019), the website will include information about the consortium, the
project’s objectives, the pilot sites, the social media links and the contact details.
Some of the sections, which content will be available at a later stage in ICT4CART’s implementation
(such as future events, newsletter, deliverables etc.), are going to be hidden, even though already part
of the website’s structure and functionality.
In phase 2 of the launch, foreseen at the end of Y1, all sections will be fed with content and made
visible on the website.
ICT4CART’s website follows the structure below (please refer also to Figure 4 to 11 below):


About;



Objectives;



Pilots;



News;



Hub;



Contacts.

These main sections will include several sub-pages to gather future and past events, media clips,
publications, deliverables, partners’ descriptions, links to social media with a preview of the latest
news and posts, a subscription box to the project’s newsletter, which will be issued every six months,
starting from the end of Y1. The above-mentioned sections will be updated and enriched throughout
the project’s lifecycle, to ensure an effective flow of information for consortium partners and users.
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Figure 4: ICT4CART website: homepage/1
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Figure 5: ICT4CART website: homepage/2
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Figure 6: ICT4CART website: about
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Figure 7:ICT4CART website: Partners' detailed page
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Figure 8: ICT4CART website: objectives
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Figure 9: ICT4CART website: pilot sites landing page
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Figure 10: ICT4CART website: deliverables
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Figure 11:ICT4CART website: contacts & newsletter form
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2.2.1.2

ICT4CART social media accounts

Since the beginning of the project, the following social channels have been launched and utilised to
promote ICT4CART content:


ICT4CART LinkedIn group (“ICT4CART”, https://www.linkedin.com/groups/13642288/), a
community and facilitator for partners and stakeholders’ discussions and idea exchanges.
ERTICO is responsible of its maintenance and update with relevant information. The LinkedIn
group counts, as of February 2019, 39 members (see Figure 12 below).



Two different Twitter accounts:
1. ERTICO Innovation (@ERTICO, https://twitter.com/ERTICO), with 6,280 followers as of
February 2019 (see Figure 13 below);
2. ICT4CART dedicated Twitter account (@ict4cart, https://twitter.com/ict4cart), managed by
SEABILITY in coordination with ICCS, counting 81 followers as of February 2019 (see Figure 14
below).

Figure 12: ICT4CART LinkedIn group
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Figure 13: ERTICO Innovation Twitter account

Figure 14: ICT4CART Twitter account

All social media accounts comply with the guidelines provided in the EC Social media guide for EU
funded R&I projects2.
2.2.2

Digital presence: foreseen products

With the aim of enhancing the impact and effectiveness of ICT4CART communication and
dissemination activities, the GA foresees additional digital material to be developed at a later stage,
namely:


a regular e-newsletter to be published every six months, starting from the end of the first year
of the project, including the most relevant information, outcomes and results together with

2

H2020 Programme: Guidance, Social media guide for EU funded R&I projects
http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-medguide_
en.pdf
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attended and upcoming events. ERTICO will coordinate this activity;

3



short videos to be created, starting from M18;



ICT4CART giveaways with QR code linking to the project website;



one professional video.

Conclusions

This deliverable presented ICT4CART Communication Tools (Version I), which will be used as set of
instruments for the consortium members to disseminate ICT4CART and maximize its impact.
This deliverable described the material that has been already produced since the project’s start, and
the further products foreseen to be developed throughout ICT4CART’s implementation, as described
in the GA but also as it may be needed/useful for the project’s future developments.
The development of the tools described in this deliverable will be reported in D9.3 Definition of
Communication Strategy and Plan (Version III), due in month 30.
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